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Proposed Course for incoming Erasmus students

	Responsible for the course (lecturer)

(name, phone number, e-mail address)
	Dr Lambros Tsourgiannis
00 30 6972084118
ltsourgiannis@gmail.com 

	Title of the Course
	Marketing

	ECTS credits
	5

	Short contents of the course

	1. Marketing in a changing world
2. Marketing environment
3. Consumers’ buying behaviour
4. Marketing research and market information
5. Market segmentation
6. Product
7. Price
8. Promotion
9. Distribution and marketing channels


	Aim of the course and target audience


	The course aim to introduce the concept, philosophy and environment of marketing. Moreover, studendts will learn about issues regarding the  the marketing research, how to examine consumer’s behaviour and hence how to succeed market segmentation. They will be also taught how to choose a target market, as well as issues regarding the marketing mix: Product, Price, Promotion, Placement, Marketing strategies and policies. Case studies in all marketing issues will take place. Assignments in marketing research and consumer’s behaviour will be part of the course.. However the principal purpose of this approach is to aid understanding. 
Target audience: Undergraduate or Master students

	Teaching Methods duration and Evaluation

	In class presentations. 

30 hours 
50% assignments
50% final test

	Offered Period
	Spring semester

	Indicative bibliography 

	1. Kotler P., Keller K., Brady M., Goodman M., Hansen T. (2009), Marketing Managemen, Pearson
2. Kotler P, Armstrong G, Wong V,  Saunders J. (2008) Principles of Marketing, Pearson (5th European Edition)
3. Armstrong, G., Kotler, P (2010)., Marketing: An Introduction, Prentice Hall
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